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FESTIVAL RES6LTS

FESTIVAL OVERVIEW
5he ���5 Arizona Indian Festival was held at the Scottsdale $ivic 
$enter and provided a platform for tribal tourism and awareness of 
Arizona�s indigenous communities bZ creating an inclusive inter�
tribal event� 5he festival included traditional dwellings songs 
dances native food symposium and demonstrations of arts and 
crafts�  5he Arizona /ative &dible &Yperience held in November 
provided a cocLtail format setting including tasting stations 
featuring traditional foods and cocLtails bZ indigenous chefs and 
foragers�

5he Arizona Indian Festival attendance was in eYcess of 6��� attendees� 0ver 25��� attended
all of the 8estern 8eeL activities�

• 0ver 10,��� attendees attended the festival of which over 1��� attendees where visitors to 
Arizona allowing new introductions to Arizona communities�

• 5he top five attendee visitor marLets where� 1
 California �
 Illinois �
 New Mexico �
 Michigan  5) 
New Hampshire�

• &ntertainment .ain Stage Sign
• 8estern 8eeL 1romotion
• 1arada 1arade
• .ain Stage .entions
• 5ourism Area Signs and 1roduct 1lacement
• Arizona Indian Festival 8ebsite
• AAI5A .arLeting 1artnerships
• Arizona Indigenous Culinary &Yperience
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Arizona local communities worLed in unison 
and brought multiple resources to allow each 
communitZ to tell their storZ�

0ver 2,300 Arizona 0fficial State 5ravel 
(uides and maps were distributed during the 
event�
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5he Arizona Indian Festival partnership with 
8estern 8eeL generated a sponsorship 
marLeting value of over �228 thousand in 
partner media value and 1� million 
impressions�  0ver 246 media spots were 
generated through print web television and 
social media�

%uring and prior to the festival sponsorship 
brand recognition was made available through 
the following specialty branding areas:




